Consume,
gol. =

ZHOIAO|E H|25Xt XS A7 |2I=AL 2| ZE® - |l . AS Process

XSA} AS BFE L Sk Slat ol mol

AHsAt 2| MK HE7| Consumerlnsight”F 20014 A|ZfsH ‘] XFSAE 7|ZIZAFOHE 7€ 102HY
CHeh)7t S3HE M25KHE HUELICE O] 2|ZE &= K| 138 2h24'E 73 ~25H 6F) 2 FH| AFA0f|A
OHEEMH|AASE B2 AH|X} 3THM474FHO|A| MSE2 MH|A ™S 21 019 2 THAIE AZEn
H|E SAIOZ H|@3 HQULICH AS TEMAHE AH|KP7 288t MHIAS o= W7kt Y=xX|

A= Sh= 212 FAQIX|E Hwsh 7§ ZQIES ZH0t HX = F{X|LICH,

A=A} AS Process S -
AP} BIAC| I ZH AFRAOA AH|RE7FEL(14 O|LH) HIEEHAHAMHIAZ AH|A T2
e 225101 Al

"y - SR 212 (113 O|LH) 2ISAHA0IM ASE L2 AH[R}
SHEOE 2 44031, 4749 @M210182 23,2645, 4-2121018718,210%)
moprpar | - ZZPRIRIAIE U RIS S AR 60 Olol 227H SRS ol np )
Dae - SAK67H) : Genesis, GM Korea, Hyundai, KIA, KG Mobility, Renault Korea

- 22 (167H) : Audi, BMW, Ford, Honda, Jeep, Land Rover, Lexus, Lincoln, Mercedes-Benz,
MINI, Peugeot, Porsche, Tesla, Toyota, Volkswagen, Volvo

PROCESS ZALLYE EXPERIENCES

(1) HEstoorMzEE
1. MH|A of|2F - 0f|2k20|M (2) 24510l ESHA|E Sl
) 2zRloetHlg

N QES L7 7|2t
.AHAZE_EH (4) 0:” (]
2. YE/[A /S AH ijw' e (5) AR AIEITHZ | ARZE
ocooSd=2o

(6) AL EIHSE

(7) DHHONA TH|S
(8) MATOUOIYE

L5

@ o ZdH| /4B AlSA (9) ZH|ABIAA|SRI7sHIS
il -1 o- =0 (']O)%I'%Zoiﬂlg_}ig
3.'I|'_E/I:H7I . E@'Mﬂ'%ﬂgg (11 |=|u Aoy, |74°_|E
=TT

(12)8=rh7| 7|7
(13)8Hl/+= 72t

P e e e e e
! (14)2H] 3 23|12 o Shol
i e = (15)&H|/= I""f%” H7tE
- _ - /52| 22 (16) S 2H| Mgt HE
4 o __I_ C = E
i 4. 4| Zut ol - 20| ZAIM (17)80] Q2 25iE
]

(18) A YH| FHE

1
1
1
1
1
1
1
i
1
H= 1
m (19)240| Zt| ZEIE ,
1
1
1
1
1
1
1
1
1
1
1

ZLAd| /42| H[E
2 74 o 24U | /AT | ZAHIA (20) 2= 4| /=
5. Hlo E7‘1I °‘||:||/—|-E.| 011'"0-I (21)_'_o|.;é.>|t|| 74042

6.81 - ZHl/42] E A (22) DAL AJH|A 2315



Automotive Consumer Experiences

04

1] R2EIHH|(QF) FHU2 BT 6.8%...24H7.5%)0] £ (4.9%) 2] 2 158

SH|Zt

=}o

=1 L

- EQF}(2.6%)2 =(2.8%) 7t 2F 3l 3% 0|2H0fM 1 F 3

-&5

[£ 15] E2HEE YH|/+2| 2F HIZ(

© 00 N U 1 A W N =

—
o

—
—

—_
N

—_
w

—
N

—
9]

Zyums:

Toyota
\Volvo
Lexus
Jeep

Porsche

Volkswagen
Tesla
Mercedes-Benz
BMW
Land Rover
Audi
GMKorea
KG Mobility
Peugeot
Renault Korea
A
el

A0l
TTd

o5t0d St xS

HETH, 39| A =12 F100] SH-t= X 710

Lo A
=T

ox

/2| 2R HIE(%)

(327)
(403) 2.8
(339 3.2
(140) 3.6
(137) 44
(629) 44
@22) 4.7
(1,823) 4.8
(2,185) 4.9
(104) 54
(564) 58
(2,397) 6.2
(1,549) 6.3
(110) 6.4
(2257) 6.8
(31,474) 6.8
(23,264) 7.5
8210 49

H|SHZO| UCHZCH/OFLCY).

ooooooo

Insight



Automotive Consumer Experiences Consumey Insight
|

g reie l%_|.(J_I.OI);HH|EH|' 4@%‘_5-_76%

Tu
i g
N
N
w
o))
e\‘i
Nr
Pl
o 2
00
o i
_O'E
fd
o
|>
E,E
6
o)
X
—_"'2
w
o)
xX
>.

[ 16] EHEE ) YH| /2| ZHHIE(EHZ =

IR ST
36

1 (140)
1 VoIvo (403) 3.6
3 Volkswagen (629) 38
4 Tesla @22 39
5 Land Rover (104) 4.2
5 Lincoln 95) 4.2
7 Ford (253) 43
8 BMW (2,185) 4.7
9 Lexus (334) 4.8
9 Audi (564) 4.8
N Toyota (327) 5.2
12 Mercedes-Benz (1,823) 6.0
13 MINI (245) 6.3
14 KG Mobility (1,549) 6.5
15 Peugeot (110) 7.1
15 GMKorea (2,397) 7.1
17 Honda (189) 7.3
A (31,474) 76
T e (23,264) 85
SR (8210) 5.1

Q. =220t HYYH|S &2 20| AUCHZCH/OLLICE).



Automotive Consumer Experiences

3| A M

- HEZH(0.0%

1} T2 ZH| LHE0

—

H 745

—_O -

(2| H)=5.8%

L 5 740| Z3 ARILE 201 71 9438

-2H(2.2%), Z24(2.6%), HIE2H2.6%) = Y5

[£17] EHEE AO| YH|/+2| ZHHIE (2 &)

© © 00 O O U1 W W N =

_ e e e e e
SO AP WN =

=iy

Q. YH| 20| ZF2t Y| LiFHO| 2Ly Ol tHE = 20| UCH(ZLH/OFLIC).

Land Rover
\olvo
Porsche
Tesla
Volkswagen
Ford
Toyota
Lexus
Jeep
Mercedes—-Benz
BMW
Honda
Audi
KG Mobility
GMKorea
Renault Korea
XA
ot

A
+%

—

(104)
(403)
(137)
(422)
(629)
(253)
(327)
(334
(140
(1,823
(2,185)
(189)
(564)
(1,549)
(2,397)
(2,257)
(31,474)
(23,264)
(8,210)

—

ojo| /42

2.2
2.6
2.6
3.1
3.2
3.2
3.3
44
44
4.6
4.7
49
5.0
50
53
58
6.3
4.2

| 4=

oo=

(%)

ooooooo

Insight



Automotive Consumer Experiences Consumey Insight

4] SUSH 2 L ZHS 42 (10.5%)0] ZAHE.9%) Hrt 84S
- SHlo] 2t S BRI M Y0 o 22 HEY
" A gilol NSO GAHE BRI 01 0| Ba
o

- HAMAB5%), EQEHA.5%) S Y= BEHMEO| ZA| A{LUE0| GAU5| 2

[ 18] EEHT SQIDH| HiM 245 H| S (LF2 4)

Tk bex M susdusse
1 Lexus (334) 35
2 Toyota 327) 4.5
3 Renault Korea 2,257) 6.4
3 Hyundai (7,673) 6.4
5 KIA (7,620) 6.9
6 GM Korea (2,397) 7.3
7 MINI (245) 7.8

A (31,474) 79
s e (23,264) 6.9
T+ (8,210) 105

Q. YH|/+2| = 22 ZA7F AHEUCHAZLTH/OFLICE.



Automotive Consumer Experiences Consumey Insight
[

05 AH|AHIE ZH| 2y

1| b I8 (115242)) 0] ZAH(429He) 2| 2. 78 o 2
- :QUzj0| HI20| 7HIIEA| ARSSH 35 20| 2.080lIA] 2. 761 742!
- 7|0H39.48t2l), 2= T2|0H(40.92H)), BICHRHA1.60H) 5 E5 D& ZAt HHET| X2 [3

[£19] EHEE 135 YH|/+2HIE 32 &)

/52120
1 KIA

(7,620) 394

2 Renault Korea (2,257) 40.9
3 Hyundai (7,673) 41.6
4 GMKorea (2,397) 43.0
5 KG Mobility (1,549) 44.2
A (31,474) 539

R =it (23,264) 42.1
2 (8210) 115.1

Q. Yu|20A YH|E Ao S I Al=0 S Y| HIE2 = LOIRASLIIN?



Automotive Consumer Experiences Consumey Insight
[ .

2| 42jH| gl BHUEL 25.2%2 7ol ML S

- Of= HHHE 7 (36.8%) HH|20Ae| &l FHE0 7 =5
- S EE=SERR|A(31.3%), KGM(28.0%), __‘-_-_EIOF(27.4%) =

[itZO] o A FHE :"_-;-%-f-_‘-)

1 Lincoln (95) 36.8
2 GM Korea (2,397) 31.3
3 Land Rover (104) 283
4 KG Mobility (1,549) 28.0
5 Peugeot (110) 27.6
6 Renault Korea (2,257) 274
7 Ford (253) 263
8 BMW (2,185) 255
9 \olvo (403) 25.3
XA (31,474) 25.2

B it (23,264) 258
=2 (8210) 235

Q: 11 YH|AE 2[Z0| 23S W, 2] HIES ZAsH FACHZCHOLLICE.



Automotive Consumer Experiences Consumey Insight
[ .

3| ZH| Zofofl chst 20 A7 182 I4H8.5%) 2Lt 1 (11.2%) 0] =&
- STA7IQ Tt YL, U RAL FAVHASE 2=, S5l 28 FGUE
- 20| A A2 BUE 1, 29f= S5 HAMA(4.6%), EQEHS.7%)

[E21] 2T AP | HE (2 &)

-—- B2 161806

Lexus (334) 4.6

2 Toyota (327) 5.7
3 Land Rover (104) 5.8
4 Renault Korea (2,257) 8.2
5 KIA (7,620) 8.3
6 Hyundai (7,673) 84
7 MINI (245) 85
8 GMKorea 2.397) 8.6
M3 (31,474) 9.2

T B (23264) 85
= (8210) 11.2

Q: A 16420 YH| /42| Zatof| CHol| 2 2HS A7 |2k 2{0] UCH(ZTH/OFLIC).



Automotive Consumer Experiences Consumey Insight

ﬂ DAF MH|A Z43 H[ 22 64.2%2 0| nt H|Z%
- =2(78.5%)7} 3T CEA| 19| D LIS EQEHT4.8%), B (71.6%) &=
- Tl BE ZAKGM(66.5%)0] MY =11, HHIA| AR 2 - F2|OH= Tt AFS|

[# 22] FSAMH|A A2 HIE(F2 =, %)

I R I 7

1 \olvo (403) 785
2 Toyota (327) 74.8
3 Lincoln 95) 71.6
4 Honda (189) 714
5 Jeep (140) 68.4
6 Lexus (334) 68.1
7 KG Mobility (1,549) 66.5
8 Ford (253) 65.1
9 Genesis (1,767) 64.8
10 Renault Korea 2,257) 64.4
A (31,474) 62.7

T e (23,264) 62.1
= (8210) 64.2

Q. 2Y5IA| 2 MH|A/HHSE F7HEE) 2 SHECHZCH/OLLICE.



Automotive Consumer Experiences Consumes

Insight
I

2| AHIZP7E 71 T 2 BAL MHIAE HAHQ ALY (29.4%)
- QUZ WA H2(15.2%), Hl01Z4 TE| 1| (11.2%) = 20| 2451
- 7R 2| e A2 HE=-71EE- AMIME] A5 (2.2%)

[¥ 23] 2HAPZHUE A2 B4 MEIAE2 £, %

(31.474) (23,264) (8,210)

Al 2 fF A 294 29.9 28.1

2 LQUR(ARILUS) WA|/EZF 15.2 14.8 16.5

3 Ofl o174 2] R A 11.2 10.8 12.2
4 ARNZEA 10.1 10.5 9.0
5 Q10| T uA| 7.6 7.3 84
6 2L/ MIRE 7.3 6.6 9.2
7 AU &7 [EE (ES/2/2=) 5.6 5.6 54
8 El0|0{ S7|¢ AT /2S 4.6 55 2.2
9 AN/ BS 38 44 2.1
10 Etojof/2 2T 2 A 29 2.8 3.1
" HEE/7|EZ/HNAME A 2.2 1.6 38

Q. HSPAA =0 71 i o2 & AH|A /MY LHES St B AR,



Automotive Consumer Experiences Consumey Insight
|

3| 712 pio| ZEis BAL M| AL Efo]0] 37 HIT (54%)
- M5 20| BOIHFE AH|AE Mt/ 2t BE (44.9%)
- UAHQI AT Y (47.8%)2 LHIATHIGHT MA|2 & BO| S

[H 24] 211 2FH0f|M E2 M| A (F2 =, %)

HA(N) (31,474) (23,264) (8,210)

MH|A H|ZASZHN) (11,757) 8,811) (2,946)
i MH[A ZSHZHN) (19,717) (14,453) (5,264) i
L EllojZIHA/ES 54.0 534 555 i
e 178 458 £33
| wMeuzmes 44,9 44.9 w7
| QUR(NOYUS) TH/EE 256 213 375 i
i A ZA 154 17.1 108 i
i OfloiZA ZE| A A 129 103 200 i
: oo | A 9.1 53 195 ]
| anmseamE) 85 84 g8 |
| ElooyEIE YA 53 5.1 57|
L EEE/|GE/MARINE 48 38 77 i
AL/2IM} 45 36 3

Q. 712 220 Z=et 2 HH| 20| E2 22 ME|A/HH LHES 2F MBS FHAIR.



Automotive Consumer Experiences Consumey Insight
[

4| | S OB 2H(92.2%), HMA(91.3%)7H =2
- O ZA}:9(0]| QT HE 24 (90.9%) 392 AfH|A 232 HEO]
-2 Zup I SA| HHY £l = S 0f| = AR H74.6%) 7 =X HB4A.0%) Ol HIsH 04215]
10%p 71 S

1 \olvo (403) 92.2
2 Lexus (334) 91.3
3 Land Rover (104) 90.9
4 Peugeot (110) 90.1
5 Toyota (327) 894
6 Jeep (140) 88.7
7 MINI (245) 86.6
8 Audi (564) 85.4
9 BMW (2,185) 84.9
10 Mercedes-Benz (1,823) 834
1" Honda (189) 81.6
12 Volkswagen (629) 79.3
13 GM Korea (2397) 79.1
14 Lincoln (95) 784
15 Tesla @22) 779
16 KIA (7,620) 77.6
17 Porsche (137) 774
18 Ford (253) 77.2
XA (31,474) 77.1

o3 =M (23,264) 746
= (8210) 84.0

Q. gH|/=2| = MH|AN UZW=A|(ZAI7F H=A)E 2= HH (RS, 2AH/7HE, APP 2t 5)0]
UAULH(IZCH/ Ot TY).



Automotive Consumer Experiences

B KEY POINT_&tQ!I-Z4|- 21 1ty

5.8~7.6% MM ZHHEIR] 2531 UAS.
=402F BRAPHE BO| e
=

Consumer |nsigh|‘

TUA LME2 4~6%, T2 6~8%HE =4

WAZH|, FH|F, AL HH| A= S 20 S ol H|E- M2 EHE AEE &+
A0 24 7Hd3H0f & Aot

S 2A AL HSHEA Z4H6.9%)0] HSOZ £21(10.5%) Lt Lot

AH| Zut ST A7 BE 8 11.2%, %ﬂ 8.5% 2 40| XS FXE

AL 33Z(23~25E) =49l Y EA ME ZHE(13—13-6.9%) 12t =4t
H7|8(15—13—8.5%)0| A|&H 02 J|ME Znpe!

o]0 HI £ HHicE= 20 I8 9~10%CH, SLEAH MY FHE 11%0XM

Copyright © Consumer Insight. All rights reserved. 0| X=2| 2=

ZHIXA(EAM, 24 g, =& 3)0f CHet MEH2 (F)2+HUAO|E0|

1 —

oIO|j:| O-|§A|-O| jl*l— PNIS| EI—IQ“ '6|-'('5|-0:| O|_9_ EE'— EE%" _)Ik_ %ﬁ'—-“:f.

1O /|71

1 2 BE GEfQ| EX| HYIE, AA|, MA| M 2jg|.x-| 22 =9 AFM MM

1 Oy =0 O L-

oE ofn |

R0l EEfE T UAS LI

=T M-

HtO o Sl S|QEIL|CH 2Ch AFR A| XA Sof w2



	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13

