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ZAH2025E 8~9E 4,118F CH& MANDEEH L2 AYLICH

Public : 22 B3| £2(2t § AtS2t B2t & 2'EU 9 /gt
EV: 7|2t = 22 Y 2'd o|Uf 7 2|t

Consumer Insight, Invight Panel

Public : 4¥/2|¥H stct B3
EV : Consumer Insight Z7|2t E3} THY CHA EF 22

E-mail/Mobile Survey

Total 4,118&
(Public : 1,080% / EV Intender : 1,355 / EV Owner: 1,809 )

Usage & Attitude & CEQ (Consumer Experienced Quality)

20254 83 ~9¥

* PublicOlA] £219|2 +=ZE EV Intender(90%)2t EV Owner(35%) = Z&eh At
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