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" N 20258 95,699 |
Dyct 27 HE| 222 S AFEA HR/AL/2E O T UA =4 —> | 0o 95,3801
20234 100,098%
: : 20224 95,719%
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- ee s e 20204 104,208
20194 101,145
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20174 96,213%
2016 100,788%
20154 105,672%
ZA YUY E-mail / Mobile survey 2014 101,821
20134 101,701%
20124 95,0123
20104 106,291
2009 91,1292
ZAFLYEY U&A(Usage & Attitude), ) 20084 95,472
= CEQ (Consumer Experienced Quality) 2007 105,149%
20064 106,088%
20054 139,825%
20034 118,195%
20024 129,277%
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