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[ Table 1. XIS & 2HE £ ]

(PPH)
farc enz  Peugeot
DZ/ERE 4[PPH] 202 Q17D 172 184 211 228 1240 |
Ag/EAR 36.2 22.1 49.6 23.9 39.8 152.3 !
QU/HICIR AIAH 23.4 214 [ 37.5! 23.9 31.3 28.3
ozl 22.2 13.7 17.2 28.1 13111 26.7
HIIEKI /AR 21.3 15.6 13.7 33.2 31.6 142.9
o/ TR 17.0 15.8 16.0 [ 2461 15.6 9.8
BEXA/WIEK 16.5 224 15.3 16.8 | 22.8] 11.3
L&/ IEIRI0f 14.7 13.0 12.0 9.3 12.1 1185

B50/3 13.8 22.7 13.0 11.5 i 5_6_ 6_ i 13.0
E0I04 10.4 [izzz:s- 8.4 13.6 11.5 13.6

X/ /B 4 10.3 9.9 Q3D 8.2 1551 8.7 12.1
)| 7.3 0.8 7.6 4.7 | 0.4 9.8 5.7

NE /oruE 6.6 | 8.2 7.6 4.5 4.7 6.4
HHES2 2.8 2.3 2.3 | 6.8 1 @ 0.8

(Base) 919 94 99 173 69 64 100

% [PPH: Problems Per Hundred Vehicle, a low score represents better quality]
O : BIC (Best in Class),. _ ' : WIC (Worst in Class)
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