Creativity, Challenge, Confidence

Automotive Consumer Trends 2004 - '08

THsXH M2 2IMX] QAR QORHIZRIAOIE (www.mktinsight.co.kr, H: ZXI=2)E= 2001HSE HIHO|
OIZJIMX| OiHA 7& 2f 108t B (%3 SHXIs 9581H)0| AHIXIE Y E XISX0 CHP RIS I XAIE
Ao &S UL

= ACT (Automotive Consumer Trends):= £ 8Xt°| XISkt 7|18 ZAt & A2 5%+ (2004 - '08H)
Of ZAH ZilE QT A=, AHIXISO| XIS CHPH BIt X MHEAUS, H: S8 F 29 (B, 5RY)
CHE OIFRILICH ORHet 22 &=ME YHE ACTE XY 518 2t0] XiSX} Ag] SEIF AH|Xt EYEE M0,
K0t EL0t XEJt & ALLIC
B2 23 2 Eall, 29 A2 B HA0A SE FAD| UL
20|] BT o1 01ZA K13

Tel: 02-6004-7612
E-mail: leeks@mktinsight.co.kr

Marketing |I‘ISig ht Automotive Consumer Trends 2004 - ‘08



www.mktinsight.co.kr
OBHIEQIA0IE oA XH&
Tel. 02-6004-7612
leeks@muktinsight.co.kr

Creativity, Challenge, Confidence

Automotive Consumer Trends 2004 - ‘08

IO

S8 AEYA JHE X2 48X HHEE= Honda

— £ MH 22 AEYA 117 SPHE MHE Y
— EZ AEYAJF Y X2 2HHE (60AH 014 JI1Z2)= Honda, 1 L2 BMW, Lexus &=

o= ——

- Honda, R0H 50 SPHIHE RXI0HH 23 % 19

- BWM, ‘074 [id] E& AEHA JH 22 (-43 SPH)0HH 2942 &<

- Lexus (+38 SPH)dt Mercedes-Benz (+29 SPH)= XY [HH| AEHA STt

— Honda, 0t 471 XIA0IM 25 B EE HH| %+

N 52 AEGIA: £UKE 20X 3 OILY (8XF ZAK B 20052 7& - 20082 63 +10H)Q! 2HIXIS0| XSXE
A0t A2 al2ld 281 210 Lot EEX Y. HE S22 Ot MHlA S BE ZYE EZ0t=
1874 2O XNt 2 100[1Y BFOZ MEY,
o= SPH (Stressful incidents Per Hundred vehicles)E At X7t Y248 EZ0| 48

2 Automotive Consumer Trends= @UIHEQIAOIEI 2001 2EH HXH0I OI2J(MHX] DHE 78 HAI0tE UAE XSt J1= TAF(BHE
Mol

x
=
01e) ZUERH L2 AYLLL XY 51 (20044 - '084)2tQl A2t SEO M2t AHIXRl ERMEE FHUHE MSE + U= Uzl E AU
ZAF LD 21, A0 P ZE =2 @OBHIZEIA0IEN ACH, A MBUIE g0l 0T HR0T SAXQ SXHOZ AEE 4 gUSS

Marketing In Sig ht -1- Automotive Consumer Trends 2004 - ‘08



Creativity, Challenge, Confidence

= QX HMCEYE S AEH A 0] (2006 - '08)
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= 18 S2 AEd 2 (2008, 8th)

[ Table 1. X/ Z5 AEYA ]

(Unit: SPH)

Import Mercedes-

Average Peugeot Benz Volkswagen

QSI (Quality Stress Index) 117 109 121 122 131 1157 |
Emne| 394 45.0 27.5 37.4 42.2 149.71
Eo N | 225 26.4 20.2 8.2 130,61 30,61
&4 Y 29.6 17.8 148.0, 47.7 34.9 39.5
Su x| 255 19.4 24.9 29.1 23.3 1 37.21
Base | 916 172 97 93 63 68 99

% [SPH: Stressful incidents Per Hundred Vehicle, a low score represents better quality]
O : BIC (Best in Class),. ! : WIC (Worst in Class)
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