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¥ TGR (Things Gone Right): TGR score is calculated in 1,000 points with weighting for 7 categories [Refer to Table 1]. A high score indicates higher satisfaction.

* Target: New car buyers within past 1 year by wave (2008: New car buyers between July 2007 and June '08)

** Measuring TGR went through total changes in 2008; thus a direct comparison with past result is not appropriate.
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[ Table 1. XI¥E 858 DEEk ]

Importance | Industry

s Average | HMC KMC GMDAT RSM SYM Import
TGR [1,000 pts] - 541 554 408 [ 489 | 527 667
ol CIxel 37.3 56.0 57.6 51.7 (510 ! 53.2 68.6
7 M5 [N/ B4/ HE] 31.2 53.7 54.5 48.9 [48.1 1 55.3 70.0
orat/mojx 12.3 53.8 55.9 50.0 (477 1 51.8 60.6
c::;::y R8Y/wSY 7.6 50.7 525 14641 471 47.8 58.6
Hoo el SXI/22H| 6.4 48.3 47.1 48.5 48.5 49.8 [ 427 1 59.6
OFl Ot 4.8 54.5 55.7 (4841 1484 | 55.6 69.6
A e /A 0.5 54.1 55.0 49.5 [49.0 50.8 68.5
s s s ws  ws
Base - 8,364 3,416 2,028 1,141 902 447 430
* Target: New car buyers between July 2007 - June 08 : BIC (Best in Class), '™_"!: WIC (Worst in Class)
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[ Figure 2. 228 &84 2EE: Top 10 ]
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