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[ Table 1. ZH| AIgIA8H A/S BIEE ]
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[ PUSPN=ER L]
- B ARlA: THSXE HIZAIM ST 280k TR
- XU A 2 MXIADE K] QAR KO CHOH 4SS 4215 RYOHTS TIHD (1Y 13 HHIH (MZA T2 g0l 3HI)

[=]
- B A 2 MEAEE HRE %2 £/4% SHIYM

|.

N

Mcrkeﬂngln sight -3- Automotive Consumer Trends 2004 - 08



Creativity, Challenge, Confidence
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[ Table 2. XI&E A/S DIEE ]

HMC KMC GMDAT RSM SYM
A/S BEE (1,000%)* 781 (774 777 777 787 805
r-==-~ | | ===
MHIA HZDHEE (Top 3 box%o) 66.2 | 64.7 | 65.4 | _6_4_.2_; 67.0 71.3
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r=-—=—=1
e oA 1 88.8 ' 87.2 ! 88.8 89.2 91.3 91.0 93.2
e T T (-----
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Base 38,003 15,103 8,552 5,947 3,536 3,845 1,021
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