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= XSKH 8 Al 5 B4 JHE Top 10 (20064 - '08H)
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= HIZAFE XisX 8 Al F S8 2 T Top 10 (8th, 2008)

[ Table 1. & % ¥H Top 10 ]

Q. 010K 3 12 = FOH0K M JFY R0l BLE = SHE FAYUMN? (%)

ZH S X 16.0 17.2 16.3 11.7 Vv 193 A 13.5 113 v
X JIHE L B OHY X1 12.7 14.2 12.8 12.7 9.6 V 13.6 47 v
TisKt &3 85931 SH0IX| 111 10.6 12.7 12.5 9.2 6.8 V 12.2
QIARI0] M 10.6 10.4 10.6 10.9 10.7 13.5 7.2V
HZ2IAF SHOIX] 10.3 10.1 11.6 11.2 9.4 9.8 7.3 V
X A0 IR 8.8 9.7 8.3 7.7 8.4 10.6 6.2
XE =y Asy 6.9 5.0 38 V 8.6 9.7 7.2 26.0 A
FAAN HNE X 4.3 3.8 3.2 5.0 6.3 5.9 5.8
TVa1 3.3 3.4 3.2 4.1 3.0 2.8 1.5
JIEH QB X 3.0 2.4 3.7 3.4 2.9 3.2 4.0
Base 9,807 4,040 2,327 1,286 1,077 582 494
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