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[ Table 1. XIAE A/S HIZTEE ]

0 DO e
Ve Total Lexus Benz BMW Ford Chrysler
s dBET (1,0008)* | 75 794 797 831 781 778 | 759 |
HA/H2 MY EB(%) | 89.2 90.4 90.5 91.7 90.4 89.7 ' 84.9 |
MO\ JA/AE X9 BEEB (%)™ | 86.4 89.3 93.6 96.4 95.4 91.8 1912 |
I K BEE(%6) 81.4 82.8 80.3 86.0 78.5 | 744 | 76.0
2 X BIEB (%) | 80.3 79.4 77.6 88.6 85.7 74.4 76.0 ' 69.2 |
(Base) 50,498 1,482 876 105 86 213 60 69
* ZAFCHA : 20054 78H~20065 63 AHO| HHIAIA 018 Z&Tt % [A/S HZBEE: Y 2202 22 SHNOI M4 XY BESY| 247} 0
xox 2913} B GOAFR OIARI SHEEH TR SRR BISE ;2 9= [t 2YBO| BROS MOl BIEE0ID &

Volkswagen 57 / Audi 56 / Honda 54 /
Volvo 37 §
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