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[ Figure 1. ]

* : 1 (ex. 6 2005 7 ~2006 6 )

** 6 : Equus, Opirus, Chairman ( Statesman )
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[ Table 1. ]

: BIC(Best in Class),       : WIC (Worst in Class)

[ (SSI): ]

** Premium Brand : BMW, Benz, Lexus, Audi

Other Brand : Honda, Volkswagen, Chrysler, Ford, Volvo 20 brand 

* : 2005 7 ~2006 6
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