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Automotive Consumer Trends 2002 — 2006

Xt vs. =t IEXH Y 2
I Y ST, SMTG E2EL =0t
-’06 =4 HIYXHI MB2= HA
- 20|y BEMEE HEXUEL O R4 / HE £ BEHEE =X B4 HI=
— 'FYEAE I X0 KALE, SEAR S AT UFEE 24
— A HELL SE YAl S ZUZ MBSO £+ HIA

I

=

!

N IO DIEL : 20055 72~20061 62 AOI(6XIEAF J1Z)0 MXIZ TR0t AHIKIH ‘SA" S 34 Xt
2700 SH20M THOH ZOHORAI 0t 1 Zatet B8 HIZDHET (108 ME)QP0l ARHAE 0104 2t
o1=0| ZQLE AE. 0|2 EEHE XHe) 4 (100%)9 A15 ¥ BIEL(SSI: 1,0008)S AtEet,

FXDF 248 USRI =

& Automotive Consumer Trends= @OBHIEQIAMOIEI INE 78 AAI0t= IAE XS J18 ZAHE2EH 10818 014) ZU=Z

[ — .

X 514(20023 ~ 2006H)7tQl A2t SE0H M2t AHIXIC] EMEE MU HIEY & U= el 2 AYULICH

M"m"ﬂlmigm Automotive Consumer Trends 2002 ~ 2006



= $QUT}vs. 24 RN B BEE %0](2002~2006)

[ Figure 1. 8¢ BIEE 0| ]
(1,000 point)
900 r
w
D
=
w 850
807 818 Domestic
789 810 Luxury
800 r 805 | :
783 mpor
750 774 772
700 - 706 733
650
763 752 782 790 797 Ind. Avg.
0 . . . . .
2nd (2002) 3rd (2003) 4th (2004) 5th (2005) 6th (2006)  Wave (Yr)
'02(6) '03(6) '04(6) '05(6) '06(6) MY (MIS)

aio

x B QFE(SSI) @ 300 XHE [H1. FZX]0 JEXIE F0400 1,0008 T Z MER. £X0t 248 HETIH =

* ZAHHY ;0K Xb8 22 19 OILH MIXF 2&IXE (ex. 6XF ZTAIQ] S 2005 7&~20062 63 MXH A&}
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9 Total Premium Brand Other Brand
SSI (1,000%) === -1
XI9I(100%) 97 _805 814 796
Yol A DIEE 77.7 | 785 | 81.8 82.3 81.2
SENEE 80.4 1 79.1 | 79.9 78.4
mmmm
QIEIFY AT 80.7 1 811 | 82.6 79.6
(Base) 11,008 233 318 164 154
* ZAMAA - 20054 72~20064 62 X} 2K} *[EY IFL*’—.‘E(SSI)' Xt 248 MELIH =
** Premium Brand : BMW, Benz, Lexus, Audi O : 2249 BIC(Best in Class), © ! : 2% WIC (Worst in Class)

Other Brand : Honda, Volkswagen, Chrysler, Ford, Volvo S 20 brand =g
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