Creativity, Challenge, Confidence

www.mktinsight.co.kr
OHHIY QIAIOIE O|ZHA 1p&t
Tel. 02-6004-7612
leeks@mhktinsight.co.kr

Automotive Consumer Trends 2002 — 2006

& Automotive Consumer Trends= @OHIEQIAOIETL IHE 78 AAI0ts AT XS J[™ ZAHEETH 10813 01d) ZUZRH L= AL
X+ 5H(2002 ~ 2006)2t2] A2t D20 M2k AHIXIO) EMEE FHED WEY 4 U= Izl & AULCH

Marketing Insight

Automotive Consumer Trends 2002 — 2006



» I3 HIZOEE[Top3box %] £01(2002~2006)
[ Figure 1. S8 HIZMUSE F0| ]
(%)
62.4
61.5 = EE
58.9 S HIZADISE
= 56.0 A/S OIEE
51.1 Se/OBIEY OiEE
38.0
P 2XF =X ' 3XF=AF ' AXF =AF ' IV ' 6XF =X
TAHHET (20024) (2003) (20044) (20054) (20064)
* RAMLHE : OHE E X2 2 6JHE OILHQ! AHIXE
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Q. S2/0PIY PISE : HRXL DIAC] SR, A, I, HIIEH S SU/0BHIE MEH0f| CHOH HEA| dZoRunt?
Q. A/S TISE : HRA YA MHIAME, HEHIT, JZHE S 0HZEAMHIA B0 CHOH HEAI M2forLInF?
Q. E& MEE : HRAL YAHIM BIEE XHEO| ZHE X UTE S S2 MYl LHOH HEAI MZokunt?
Q. SY HIYDISE : ‘FRA/MHIA/ER'S SYO) 2 [[H 1 914 f"._ﬂllﬂil CHOH Ol MZordLim?
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» JIZAKE S8 HIZTIEE(6XF ZAL 20064H)

(Top3box %)
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HMC KIA GMDAT RSM SYM
S N QRS 58.9 59.6 54.5 51.4 @ | 49.8 |
JR/OBIE DIEE 51.1 52.3 45.7 47.2 417
A/S DIEE 56.0 56.2 52.5 50.2 | 455 |
52 UEE 61.5 61.4 58.1 | 52.6 @ 54.9
(Base) 5,951 2,549 1,380 705 772 350
* ZAMHAL - OHE W MXE PR 2 6I0” OILHO! AHIXE O: B2 BIC (Best in Class), L': 22 WIC (Worst in Class)
** Top3box% : 108 20 8 019 H+E = SEA HIE

Q. YU/IBIE BIEE : B OlMe] YA, A, B, MINZH S 2/0BHIS FEt0l CHON OfEH A0RILIT?
Q. A/S PIEE R} olljel WHIAME] ST, 2| 5 OZELIHIA He0] Lo} OfZH A210rILITt

Q. B3 HAH : 2R AU BCE tye 323 L L7 5 B3 HS0) IO OfH| A210kaLInE?

O. BT NZBIEE - Tel/MHIA/EE'E S20H & 0) 1 O SIHON CHOH YN A2{oRILITN?
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