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Automotive Consumer Trends 2002 — 2006
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Industry Avg. Domestic Luxury Import Avg. Benz Lexus BMW
(N=)  (32,570) (1,103) (622) (60) (97) (138)
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** 22X HHE = 604 0l&Q! HEEDF oIS
(Honda 54 / Volkswagen 43 / Chrysler 41
Audi 38 / Ford 33 S2 HI2l)
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Industry Avg. Domestic Luxury Import Avg. Lexus BMW Benz
(N=) (32,570) (1,103) (622) (97) (138) (60)
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