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 (6 , 2006 )
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[ Table 1. ]

* : 2005 7 ~2006 6

** 6 : Equus, Opirus, Chairman ( Statesman )

*** Benz, BMW, Lexus premium brand brand 

[UNH : 100 , ]
: BIC(Best in Class),       : WIC (Worst in Class)

[Unit : UNH]
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 Worst 10 (6 , 2006 )
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[UNH : 100 , ]
: BIC(Best in Class),       : WIC (Worst in Class)

[Unit : UNH]
[ Table 2. Worst 10]

* : 2005 7 ~2006 6

** 6 : Equus, Opirus, Chairman ( Statesman )

*** Benz, BMW, Lexus premium brand brand 


