
Creativity, Challenge, Confidence www.mktinsight.co.kr

Tel. 02-6004-7645
minys@mktinsight.co.kr

Mobile Consumer Trends 2007

Automotive Consumer Trends 2007

SCC  Analysis 2-1. Product: 
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3rd(2003) 4th (2004) 5th (2005) 6th (2006) 7th (2007)

Total 70.0 70.6 74.3 74.8 66.9

RSM 83.6 82.6 82.3 80.0

HMC 70.8 73.2 76.7 76.8

Kia 67.2 66.1 73.4 71.8

SYM 66.1 72.1 71.3 67.8

GMDAT 61.4 57.5 61.5 69.0

Imports 90.5 87.0 83.2 81.4

(Base) (13,077) (9,495) (11,981) (11,245) (11,116)

Q. , , , 10 ?
Considering function, performance, and design, how would you rate the vehicle using a scale from 1 to 10?

[ Table 1. Product Attractiveness (by make) ]

 Product Attractiveness (by make)

(Top3 Box %)

(* There have been minor changes in measurement; thus, making a direct comparison may not be appropriate.)

*
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Average score by dimension
(Max. 10) Total GMDAT HMC Kia RSM SYM Import

Exterior Styling 7.83 7.86 7.84 7.71 7.90 7.72 8.30 

Seat 7.12 6.92 7.23 6.98 7.16 7.00 7.71 

/
Interior & Trunk Space 7.13 7.04 7.31 7.09 6.92 6.57 7.12 

, 
HVAC (Heater, Ventilation, & A/C) 7.50 7.44 7.53 7.40 7.55 7.45 7.91 

/ /
A/V & Navigation system 7.08 6.83 7.20 6.98 7.13 7.00 7.38 

Cockpit Control & Operation 7.54 7.28 7.64 7.49 7.52 7.54 7.96 

/ /
Ride & Quietness 7.21 6.87 7.33 7.04 7.40 6.95 7.85 

/
Engine & Transmission 7.24 7.02 7.32 7.15 7.13 7.28 8.08 

Overall Satisfaction (Top3 Box %) 66.9 62.3 68.4 64.0 69.4 63.8 81.8 

(Base) (11,116) (1,678) (4,667) (2,477) (1,294) (582) (418)

Q. , , , 10 ?
Considering function, performance, and design, how would you rate the vehicle using a scale from 1 to 10?

[ Table 3. Product Attractiveness (by dimension) ]

 Product Attractiveness (by class)

(mean)

BIC (Best in class)    WIC(Worst in class)


