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Automotive Consumer Trends 2007

SCC Analysis - 2. Image:
International Competitiveness of Korean Automotive Industry
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® |[nternational Competitiveness of Korean Automotive Industry

[ Figure 1. International Competitiveness of Korean Automotive Industry ]

Q.How do you think Korean automotive industry is competitive in the global market?
( rate of respondents who answered it is ‘above average’)
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= Make Image by Dimension (7t Syndicated Research, 2007)

[ Figure 2. Make Image by Dimension (7th Syndicated Research, 2007) ]

Q. In your opinion, which manufacturer has the most excellent competitiveness in each image dimension?
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