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Q. B JI0H U= TsSKEBE2 M= DAL

E%j?é:.);; 2] Al | ZhoEe 1 a%zéo’s?aﬁg[ﬂp)
1. Ao 27.4 25.8 23.5 20.7 -6.7
2. SEY 12.6 12.1 11.8 12.4 -0.2
3. BILHOHALOLXH 12.8 11.4 11.6 10.7 2.1
4. ABXsSIEE 5.9 7.9 11.0 10.5 4.6
5. LIGEiEY 12.2 10.8 10.0 9.0 -3.2
6. ISLI0IHERY NA 1.3 3.7 6.0 6.0
7. LY 5.2 5.6 5.2 54 0.2
8. MizIXvtx 6.1 6.3 5.5 5.0 -1.1
9. MEO0RHH 4.6 4.1 4.0 4.3 -0.3
10. AT 6.1 5.0 4.0 3.9 -2.2
11. CHOHLXH 2.5 2.8 2.5 3.1 0.6
12, TS 2.1 2.6 21| 3.0 0.9
JIEt 0.6 1.6 2.8 3.8 _
0E 2.0 2.8 2.2 2.2 _
SH 100.0 100.0 100.0 100.0 _

Base 90,000 144,184 115,809 92,373
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