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SCC Analysis 2-2. Product: Purchase Reason (?&0I%)
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m 19 0|® Purchase Reason (new car buyers & purchase intenders)

[ Figure 1. € 0I® Purchase Reason (new car buyers & purchase intenders) ]
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What are the reasons for purchasing current/intended vehicle?
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m 19 0|® Purchase Reason (new car buyers & purchase intenders)

[ Table 1. 718 O0IR] Purchase Reason (new car buyers & purchase intenders) ]

Q. M XIg 7 M JIE Z2Q0HH 1d0t= OlfE RN
What are the reasons for purchasing current/intended vehicle?

Vehicle Intended (A) Vehicle Bought (B) Difference (A-B)

Price/Payment Condition 5.7 13.7

Reliability/Durability 15.0 9.9

Exterior Styling 18.0 14.8

Fuel Economy 4.6 6.7

Interior Space 6.2 4.3

New/Latest Model 3.2 4.7

Tax Benefit 2.0 3.4

Safety 5.8 4.6

Engine Displacement/Power 6.2 5.1

Knew Scmeone in Maker 0.9 2.0

Ride Quality 3.1 2.1

Quietness 1.8 1.4

Good A/S 1.3 0.9

Convenience Options/Features 4.6 4.4 102

Interior Design 1.6 1.8 02 1

other 0.7 0.8 -0.1

Manufacturer's Reputation 8.2 8.3 01

Model's Reputation 11.2 11.2 0.0
(Base) (54,981) (12,420)
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