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[Table 1. (2007 7 )]

 (2007 7 )

( : %)

2.7 18.6 1.9 5.6 50.5 20.7 100

9.0 11.7 10.8 7.5 52.1 8.8 100

/
4.6 26.3 2.1 9.9 43.4 13.7 100

3.9 48.7 3.3 11.9 7.2 25.0 100

4.1 25.2 2.3 12.3 11.2 45.0 100

( ) (4,280)

( : %)
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( : %)

[ Table 2. – ]

Q. ?

 –

3
(2003)

4
(2004)

5
(2005)

6
(2006)

7
(2007)

3.4 3.1 3.6 3.1 2.7 

18.2 15.9 15.3 14.3 18.6 

3.0 4.4 3.1 2.8 1.9 

5.7 5.7 3.9 5.9 5.6 

46.8 48.3 54.5 53.5 50.5 

22.9 22.6 19.6 20.3 20.7 

100 100 100 100 100

(3,984) (7,210) (7,255) (7,376) (4,208)( : %)

50.7% (mean)
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( : %)

[ Table 3. – ]

Q. ?

 –

4
(2004)

5
(2005)

6
(2006)

7
(2007)

7.2 7.4 9.7 9.0 

24.4 15.8 15.9 11.7 

5.2 6.7 6.6 10.8 

8.8 7.6 5.8 7.5 

45.4 51.7 51.7 52.1 

8.9 10.8 10.3 8.8 

100 100 100 100

(4,208) (7,376) (7,255) (7,210)( : %)

50.2% (mean)
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( : %)

[ Table 4. – /

Q. ?

 – /

3
(2003)

4
(2004)

5
(2005)

6
(2006)

7
(2007)

5.5 4.4 5.3 4.8 4.6 

23.4 20.5 26.5 19.4 26.3 

4.6 4.2 3.1 3.4 2.1 

8.8 12.0 6.3 10.3 9.9 

44.6 44.4 42.7 46.9 43.4 

13.1 14.5 16.0 15.3 13.7 

100 100 100 100 100

(3,984) (7,210) (7,255) (7,376) (4,208)( : %)

44.4% (mean)
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( : %)

[ Table 5. – ]

Q. ?

 –

3
(2003)

4
(2004)

5
(2005)

6
(2006)

7
(2007)

5.2 4.6 4.4 4.1 3.9 

44.6 41.0 35.8 39.4 48.7 

5.3 4.5 4.1 3.6 3.3 

3.9 5.0 4.0 13.3 11.9 

8.2 12.3 16.4 10.7 7.2 

32.7 32.5 35.3 28.9 25.0 

100 100 100 100 100

(3,984) (7,210) (7,255) (7,376) (4,208)( : %)

9.3% p

41.9% (mean)
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( : %)

[ Table 6. – ]

Q. ?

 –

3
(2003)

4
(2004)

5
(2005)

6
(2006)

7
(2007)

4.7 4.6 4.6 3.7 4.1 

24.7 22.5 18.8 21.8 25.2 

3.8 3.4 3.4 3.2 2.3 

4.5 6.8 5.2 12.9 12.3 

7.1 10.6 14.7 10.2 11.2 

55.3 52.1 53.3 48.2 45.0 

100 100 100 100 100

(3,984) (7,210) (7,255) (7,376) (4,208)( : %)

7.7% p

22.6% (mean)
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 Automotive Consumer Trends 2007 

( )

SCC 
(Six Core 

Competence 
Analysis)

1 2007-09-17 Image -

2 2007-09-19 Image -

3 2007-10-01 Image -

4 2007-10-04 Product - TGR 

5 2007-10-08 Product -

6 2007-10-10 Sales -

7 2007-10-15 Sales -

8 2007-10-17 Price -

9 2007-10-22 Quality -

10 2007-10-24 Quality -

11 2007-10-29 Customer Handling -

12 2007-10-31 Customer Handling - A/S 

Mega Trends

13 2007-11-05

14 2007-11-07

15 2007-11-12

16 2007-11-14

17 2007-11-19

18 2007-11-21

19 2007-11-26
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Image Sales

ProductQuality

PriceCustomer Service

 ,  , , 

 , ( , )

 , , 

 A/S, 

 , 

SCC - 6
- 1

 6

The Six CC(Core Competence)
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SCC Critical Variables Major information sources 

Image , , U&A 

Sales , , (SSI) (SSI : Sales Satisfaction Index)

Price , / , 

Product (TGR) (TGR : Things Gone Right)

Quality (TGW-i), (TGW-d) (TGW-i/d : Things Gone Wrong – initial / 
durability)

Customer Service (CSI), (CSI : Customer Service Index)

• SCC analysis , / /
• factor

SCC 


