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Automotive Consumer Trends 2002 — 2006
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[ Table 1. £2X} JHF Q14 ]

Q1. ¢ SO B0l Zal= $Xt (Benz, BMW, Audi, Lexus, Honda) £2 = JH2 & ML Yketl 420U

AL CHEXE 22|Xt
20 HIZXHA) 200 H=XHB)
Total 8,036 8,142 7,725 417
BENZ 9,741 9,763 9,676 87
FOHHEXIS0| 2=
BMW 9,192 9,402 8,453 949
QX WA JHH

(zo52) AUDI 8,085 8,106 8,017 89
LEXUS 7,223 7,323 6,985 338

HONDA 5,941 6,114 5,493 621

Base 857 640 217 -

* ZAF Y - ¥R 2HL (2008 HHD|) =& THEXE S X 200 A=Kt
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[ Table 2. 2&HX] HH| £t JHF Q14 ]

Q2. ¢ JLHOIA B0l Zaly Y= #IXKHBenz, BMW, Audi, Lexus, Honda)2l JH2 M) JHH9 3 il $F0IM Zald ACH] BHLIR

Sat CHEXL
T H=ZXHA) S0i
Total 1.60HH 1.58HH 1.674H
IMHLTS0| B BENZ 1.67HH 1.64HH 1.774H
SIAH| CHH| BMW 1.68Hl 1.64HH 1.75HH
+8X I AUDI 1.614H 1.574H 1.694H
(B2) LEXUS 1.54H 1.53H 1.63HH
HONDA 1.52HH 1.52HH 1.53HH
Base 857 640 217

* ZAROIY ;- ¥R 2L (2008 &EN) =&t X & X F0H HIZIXE
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