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(unit: %)

[ Table 1. Origin Effect – A Country of Advanced Technology ]

Q.Which country is most applicable to each of the following statement?

 Origin Effect – A Country of Advanced Technology

(unit: %)

Korea USA Japan France Germany Others (base)

3rd 
(2003) 3.5 18.9 20.3 1.5 46.4 9.5 (4,045)

4th 
(2004) 4.6 16.8 20.0 1.3 46.6 10.7 (7,068)

5th 
(2005) 9.4 15.4 22.2 1.2 40.7 11.2 (7,168)

6th 
(2006) 11.7 16.4 22.4 1.0 41.2 7.3 (3,682)

7th 
(2007) 5.7 12.7 26.4 1.0 42.6 11.8 (4,229)

(unit: %) Wave
(year)

(7th  Syndicated Research)
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(unit: %)

[ Table 2. Origin Effect – A Country Making Good & Economical Cars ]

 Origin Effect – A Country Making Good & Economical Cars

Korea USA Japan France Germany Others (base)

3rd 
(2003) 49.9 5.5 20.6 2.9 5.9 15.1 (4,045)

4th 
(2004) 52.5 4.9 21.1 2.1 5.0 14.3 (7,068)

5th 
(2005) 56.4 4.6 18.1 2.1 4.9 14.0 (7,168)

6th 
(2006) 59.7 4.5 17.2 1.6 4.4 12.6 (3,682)

7th 
(2007) 42.7 5.8 24.5 2.0 5.3 19.8 (4,229)

(unit: %)

(unit: %)

Q.Which country is most applicable to each of the following statement?

Wave
(year)

(7th  Syndicated Research)
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[ Table 3. Origin Effect – A Country Making Reliable Cars with Minor Troubles ]

 Origin Effect – A Country Making Reliable Cars with Minor Troubles

Korea USA Japan France Germany Others (base)

3rd 
(2003) 6.3 8.8 36.0 0.9 33.5 14.6 (4,045)

4th 
(2004) 8.3 8.3 36.8 1.5 30.7 14.3 (7,068)

5th 
(2005) 11.8 7.8 36.0 1.1 29.1 14.3 (7,168)

6th 
(2006) 16.6 7.9 40.9 1.1 24.5 9.0 (3,682)

7th 
(2007) 7.9 5.5 38.0 0.9 34.4 13.3 (4,229)

(unit: %)

(unit: %)

(unit: %)

Q.Which country is most applicable to each of the following statement?

Wave
(year)

(7th  Syndicated Research)
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[ Table 4. Origin Effect – A Country Producing Great Design & Style ]

 Origin Effect – A Country Producing Great Design & Style

Korea USA Japan France Germany Others (base)

3rd 
(2003) 6.8 10.2 23.7 11.9 18.7 28.6 (4,045)

4th 
(2004) 8.2 9.2 23.3 12.0 19.0 28.4 (7,068)

5th 
(2005) 9.4 7.4 22.7 11.0 20.6 28.9 (7,168)

6th 
(2006) 12.9 9.3 25.0 8.7 23.1 21.0 (3,682)

7th 
(2007) 9.2 6.5 29.7 11.2 29.1 14.3 (4,229)

(unit: %)

(unit: %)

(unit: %)

Q.Which country is most applicable to each of the following statement?

Wave
(year)

(7th  Syndicated Research)
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[ Table 5. Origin Effect – A Country Making Safe Cars ]

 Origin Effect – A Country Making Safe Cars

Korea USA Japan France Germany Others (base)

3rd 
(2003) 3.2 17.2 8.5 1.5 54.3 15.3 (4,045)

4th 
(2004) 4.5 15.5 8.5 1.9 53.8 15.9 (7,068)

5th 
(2005) 6.5 15.2 8.8 1.6 51.6 16.5 (7,168)

6th 
(2006) 9.9 15.8 10.4 1.3 55.3 7.2 (3,682)

7th 
(2007) 7.0 10.3 13.0 1.0 53.0 15.7 (4,229)

(unit: %)

(unit: %)

(unit: %)

Q.Which country is most applicable to each of the following statement?

Wave
(year)

(7th  Syndicated Research)
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[ Table 6. Origin Effect – A Country of The Best Selling Imported Car Now ]

 Origin Effect – A Country of The Best Selling Imported Car Now

USA Japan France Germany Others (base)

3rd 
(2003) 26.3 6.6 1.2 33.4 32.5 (4,045)

4th 
(2004) 26.7 11.9 1.4 34.0 26.0 (7,068)

5th 
(2005) 24.5 17.3 1.3 30.6 26.4 (7,168)

6th 
(2006) 21.9 22.1 0.8 37.9 17.3 (3,682)

7th 
(2007) 15.5 26.6 0.5 38.0 19.4 (4,229)

(unit: %)

(unit: %)

(unit: %)

Q.Which country is most applicable to each of the following statement?

Wave
(year)

(7th  Syndicated Research)
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[ Table 7. Origin Effect – A Country To Be The Best Selling Car in 5 years ]

 Origin Effect – A Country To Be The Best Selling Car in 5 years

USA Japan France Germany Others (base)

3rd 
(2003) 15.4 25.7 1.8 18.5 38.6 (4,045)

4th 
(2004) 15.4 35.2 2.1 19.3 28.0 (7,068)

5th 
(2005) 16.2 34.1 2.2 19.0 28.5 (7,168)

6th 
(2006) 14.9 36.2 1.4 27.0 20.5 (3,682)

7th 
(2007) 12.5 38.8 1.0 23.5 24.2 (4,229)

(unit: %)

(unit: %)

(unit: %)

Q.Which country is most applicable to each of the following statement?

Wave
(year)

(7th  Syndicated Research)
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[ Table 8. Origin Effect – A Country Korean Makers Must Watch Out For ]

 Origin Effect – A Country Korean Makers Must Watch Out For

USA Japan France Germany China Others (base)

3rd 
(2003) 13.8 59.5 1.1 11.1 - 14.4 (4,045)

4th 
(2004) 9.7 63.4 1.1 11.5 - 14.3 (7,068)

5th 
(2005) 8.9 64.7 1.1 10.4 - 15.0 (7,168)

6th 
(2006) 10.4 51.6 0.5 12.9 14.8 9.7 (3,682)

7th 
(2007) 7.0 49.4 0.4 10.5 22.7 10.0 (4,229)

(unit: %)

(unit: %)

(unit: %)

Q.Which country is most applicable to each of the following statement?

Wave
(year)

(7th  Syndicated Research)


